
Recycling is a priority to many companies, but one of our clients decided to spice 
things up by gamifying the process. In its internal recycling championships, 
a scoreboard keeps track of which department is reducing, reusing and recycling 
most effectively and consistently. The prize? Sushi and pizza.

One company decided to ditch the socks, coffee mugs and scented candles 
for secret Santa and instead pool the money from its employees to make a 
more substantial collective donation to a different cause every festive 
season. Executive management matches the value given by the employees.

Instead of donations, a client decided to replace its paintball and wall-climbing with 
more inclusive team-building activities. Employees get their hands dirty by planting 
trees or helping to fix up houses for the community, fostering both corporate social 
responsibility and team spirit.

One way to get rid of dead stock while also helping the environment, as one client 
found, was to create campaigns and sell unsold products at cut-price values. The 

company freed up space and saved money, while giving new life to its products.

A large firm found it had some serious skills in its midst when it decided to 
organise football and basketball tournaments between its departments 
for social inclusion. Teams include underprivileged children or adults from 
social institutions, which then keep the profits of the competition.

Every month, the “12 Item Challenge” invites employees to bring a simple yet 
important item that can help a specific institution, whether it’s toys, blankets 
or a bottle of olive oil. Teams can suggest projects to be supported and then take 
part in the distribution.

By replacing 30% of its motorcycles with bicycle couriers for its administrative 
document distribution, one client in São Paulo reduced almost a tonne of CO2 
emissions in just seven months, guaranteeing its service-level agreements.

      THE ECO-FRIENDLY DELIVERY

Around 10 million people worldwide are waiting to find a bone marrow match. One of our 
customers is helping to fight this global shortage of donations by inviting all its employees 
to become bone marrow donors in their periodic medical exam.                         

#2 BE THE MATCH

Once a month, one company encourages its employees to give back to 
the community by taking an afternoon exclusively for volunteering. 
It could be organising a park clean-up or teaching the elderly how to use 
computers. The idea is to rally the troops to help the community.                       

#2 

#1 

      GREAT LEGS SAVE ENERGY#3 

      THE GIFT OF TIME#4 

      GREEN COMPETITION#5 

      FAREWELL, SECRET SANTA#6 

      HANDS-ON TEAM BUILDING#7 

      EVERYTHING MUST GO#8 

      FAIR GAME FOR INCLUSION#9 

       PICK THE ITEM OF THE MONTH#10 

As part of its efforts to reduce energy consumption, one of our clients has imple-
mented the Green Hour. By switching off most of the lifts during periods of low 
utility and encouraging employees to take the stairs, the company has reduced lift 
electricity costs by 12%, and got a fitter workforce in the process.
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